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With a dash of its characteristic quirky flavour, this
Havells commercial uses a preacher to spread the

sampaign name: Haveils Bijii Man
3rand: Havells

Sompany: Havells India Ltd
Agency: Lowe Lintas

rhe Campaign

The film revolves around a god-
nan (baba)inaflowing white gown
vhoisstruckbylightningonadark,
tormy night and thereby acquires

magical power of creating elec-
ricity. He can power every electri-
algadget that comes his way. Ashe
valks through a dark road, the
treetlights comealight. He twitch-
s his fingers and an electric sub-
tation revs back to life. Soon there
re hundreds of men and women
ollowing him astounded by his
electricity making” skills. The
‘oice-over cuts into this magical
cene to say, "Kaash bijli baba har
agah aa sakte. Tab tak use Havells.
lave bijli, please baba" (If only bijli
iaba could visit everywhere. Till
hen use Havells to save electricity
ndgetthebaba's blessings). Thead
nds withashot of various Havells
roduct with the tagline: Commit-
edtosavingenergy.

Jur Take

There's many an ad that talks
boutenergy saving inamoralistic
one thus forcing the viewer to
witch off (pun intended). This
lavells ad breaks away from that
vithits 1000-watt bright story. With
dash of its characteristic quirky
lavour, this Havells commercialus-
sapreachertospread the message
mtwithoutanypreaching.

Havells had earlier come out
viththe hangman ad to promote its
nergy-saving CFL bulbs. If thatad
sed dark humour to get the view-
r'sattention, this ad pulls a smart
ut subtle one to get the message
cross. Foracountrythatisplagued
¥ power outages summer or win-
a1, theadventof somebody whocan
reate electricity out of thin air is
ke having your wildest dreams
oming true. And that is something
nly a god-man can conjure up. The
seof thegod-man, therefore, iscer-
ainly intelligent given our pen-
hant for god-men and their ability
yblesstheirfollowers with infinite
ower. While power-saving feature
;s a must-have for every electrical
roduct today not too many brands
alk about it in an entertaining or
10ught-provoking way. Therefore,
[avells' tongue-in-cheek humour
elpstheadtobreak the clutterand
1akesthebrandstandout.
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message but without any preaching



